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[Ipenmer: 3aBpuIHU — MacTep paj

Ha cemnunm Beha Jlemaprmana 3a MaremaTky W WH()OpPMAaTHKY

[Tpuponuno-maTtematnukor dakynrera y HoBom Cany oaprxkanoj mana 5.5.2026.

roguHe TmpuxBaheHa je TemMa 3a 3aBpPIIHM MacTep paj ToJ Ha3HuBOM
,KOMITAPATUBHA AHAJIM3A MOJEJIA MAHIMHCKOI' YUEBA 3A
[MPEAUKINIY VYCIEIIHOCTU BAHKAPCKUX MAPKETHUHIIKUX
I[TOHYJA” ,,COMPARATIVE ANALYSIS OF MACHINE LEARNING
MODELS FOR PREDICTING THE SUCCESS OF BANK MARKETING
OFFERS” xannmunata OJIMBEPE KJbAJUh u oapehena je Kommcuja 3a

on0pany y cienehem cacraBy:

1. np Maja Ilex, pen. npod. [IM®D-a, npeacennux
2. np Anekcannpa Knamma Munuhesuh, pea. npod. [IM®-a, menTop
3. np JaBopka PagakoBuh, nouient [IM®-a, unas.

C nomroBameM,

1p Mapko HenespkoB, pen. mpod
Hupexrop [lenaptmana
3a MaTeMaTuKy 1 HHPOPMATHKY



